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Disclaimer 

The data contained in this report is only up-to-date as at Wednesday, 20 February, 2019. 
Some of it is subject to change during the natural course of events. SBM Intelligence 
cannot accept liability in respect of any errors or omissions that may follow such events 
that may invalidate data contained herein.

Our researchers employed methods such as desk research and phone interviews to 
collate the available data. Our editors sifted through the data and prepared the report, 
using various proprietary tools to fact-check and copy edit the information gathered. 
A baseline of accurate and comprehensive historic data is collected from respondents 
and publicly-available information, including from research partners, newspapers and 
government agencies.
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SBM Intelligence has been curating incidents of election-related violence in which fatalities 
have occurred from October 2018 to date. For the incidents to qualify, they must have been 
as a direct result of electoral activities, including campaigning, rallies, intra/inter party 
incidents, clashes with security agencies and violence in which there is a link with 
electioneering activities. 

In the period under review (14 October, 2018 to 20 February, 2019), we have curated 67 
distinct incidents, bringing the average occurrence to 2 every 3 days. In these incidents, 
there have be 233 fatalities, making the daily average deaths due to electoral violence two, 
and average per incident three deaths. 

In the table below, we have removed the disputed incident in Kajuru, Kaduna state.

Region Incidents by 
zone

Fatalities by 
zone

Casualties 
per incident

Casualties 
per day

North 
Central

11 74 7 2 every 3 
days

North East 3 32 11 2 every 10 
days

North West 4 17 4 2 every 10 
days

South East 2 7 4 2 every 3 
days

South South 30 69 2  2 every 3 
days

South West 17 34 2 1 every 3 
days

Nationwide 67 233 3 2 per day







SBM Intel is an Africa-focused market intelligence and communications consulting firm 
focused on addressing the critical need for market data and big data analytics. 
We employ various methods of data collection such as personal interviewing, tele-
phone, mail and the Internet. Depending on the survey design, our methods can be 
used separately or combined. Our Data Collection Methodology (DCM) team advises 
on data collection methods for all ONS social and business surveys. With clients both 
within the business and the wider government community, we aim to provide expert 
advice on data collection procedures and carry out research leading to improvements 
in survey quality. 

Our firm's strategic communication services are designed to influence the stakehold-
ers critical to our clients' objectives. We are a lean and fast machine that combines 
creative messaging and the right channels to deliver measurable and competitive busi-
ness results.  

We help organisations identify opportunities, keep an eye on the competition and be 
informed about market trends. We also combine our in-depth understanding of the 
Nigerian market with 360 degrees strategic communication skills to influence those 
that matter most to our clients

Since 2014, when SBM Intel started its operations, the firm has provided data analytics 
and strategic communication solutions to dozens of clients across various sectors in 
Nigeria, Ghana, Cote d'Ivoire and the United Kingdom. 

In 2015 we became a partner to Stratfor, an American geopolitical intelligence firm that 
provides strategic analysis and forecasting to individuals and organisations around the 
world, including the various United States departments and agencies like the Depart-
ment of Defense (DoD) and the Federal Bureau of Investigations (FBI). Since the part-
nership came into effect, several SBM Intel generated reports have been published on 
the Stratfor website;  stratfor.com .
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